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Quiz

Volume doubles every.second.
Bottle is 100 % full after 60-seconds.

QUESTION

% filled after’56:seconds?

FedericoPistono
Gw2020a @At ElaR S KI BRadzZNIIN
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ROBERT J. GORDON

STANDARD OF //,,
LIVING SINCE

g WAR
y Y A

Z

v,
THE CIVIL J

Manual outdoor jobs.were
replaced by work in:akconditioned
environments, housework-was
increasingly performed. by electric
appliances, darkness was replaced
by light, and isolation.was:replaced
not just by travel,but alsoby:color
television images: bringing the
world into the living reom.:Most
important, a newborn infant.could
expect o livernot to-age fortyfive,
but to age seventytwo. The
economic:revolution-of: 1870:to
1970 .was unigue in human history,
unrepeatable'because: so many of
its achievements could happen-only
once.
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| ROBERT J. GORDON

STANDARD OF //y,
LIVING SINCE
THE CIVIL
WAR

Advances since 1970 have tended
to be channeled into.a narrow
sphere:ofthuman:activity: having-to
do with entertainment,
communications, and'the collection
and processing of information. For
the rest of what'humans care
aboutt food, clothing, shelter,
transportation, health, and.working
conditions ‘both inside and outside
the homet progress:slowed down
after 1970.
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Jordi v/d Bovenkamp & @JOR_ID - 18 mrt. v

Eris dus ergens op de wereld een strandje waar
influencers aanspoelen...

QO 166 T1 486 ¥ 51K <5
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Sensitivity

A Same out-of-sample validation sample

Health-care professionals (14 tables) Deep learning models (14 tables)
1.0+ - ]
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0.2 86-4% (95% C179-9-91.0) 87-0% (95% Cl 83-0-90-2)
Specificity Specificity
90-5% (95% Cl 80-6-95.7) 92:5% (95% Cl 851-96-4)
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Lancet Digital Health
October 2019 (Vol. 1)
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Forbes 17 November 2018

Mama Mia It's Sophia: A Show
Robot Or Dangerous Platform
To Mislead?

30
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“FOR AN ASTUTE ROMP THROUGH IMPORTANT DIGITAL TRENDS.
MACHINE | PLATFORM-{«CROWD IS HARD TO BEAT."—ECONOMIST

HARNESSING -
OUR DIGITAL
FUTURE- —

~MACHINE:

PLATFORM-

ANDREW McAFEE
ERIK BRYNJOLFSSON —

BEST-SELLING AUTHORS OF THE SECOND MACHINE AGE ™~

The leading cor

of the2cond machi
may look very diffe
those of the indus

but they will al
be easily reco
as comp
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DEFENDING THE WORLD AGAINST BLAND FOOD SINCE 1868.
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Ingredient

©Rudy Moenaert
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Why did Thomas Cook collapse after 178
years in business?

Woeful merger, sky-high debts and internet revolution all left the
venerable firm s!

Thomas Cook collapses - live updates

The Guardian
September 23, 2019
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The biggest competitor for your new business model
is thstatus offered by the old business model
L
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First,; we seek
differentiation
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Scott BetKUhe Myths of Innovation
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Plan Develop Launch
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Do innovating firms perform better?
Evidence from academic research
on the topicis certainly equivocal:
it is:very hard:to findsolid evidence

that firms 'which innovate
(e.g. obtainnmore patents) perform better

Freek Vermeul en in O0Busin

45
9.0%
6.0 7.8%
8.0% 75%
7.0% Increased R&D expense and Sﬁ%
i declining sales will lead to 2 = 3y
% 6.0% near-drecagréd r;lgh for R&D
g spend as % of revenue. 4.9%
2 s.o0%
S Distribution channel 3.4%
2 4.0% : : : 33% -
.,, inventory reductions and 3.2% 3.1%
m 3.0% !
o 3.0% global economy weakness i 2-7% Z_EV—‘
o \2-2% 2.2%, o
= J_:/d
2.0% <
1.0%
0.0%
1996 1997 1958 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016E 2017E
Source: AboveAvalen.com,Company Reports
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Connect &
Develop

Crossing Minimum Pivot or
the Chasm Viable Footprint Persevere
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