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Now that the asteroid of digitized information has

hit, the global economy has changed forever. The

era of traditional, hierarchial market domination
by dinosaur companies is coming to an end.
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Volume doubles every second.
Bottle is 100 % full after 60 seconds.

QUESTION

% filled after 56 seconds?

Federico Pistono
“Robots will steal your job —and that’s probably OK”
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Manual outdoor jobs were
replaced by work in air-conditioned
environments, housework was
increasingly performed by electric
appliances, darkness was replaced
by light, and isolation was replaced
not just by travel, but also by color
television images bringing the
world into the living room. Most
important, a newborn infant could
expect to live not to age forty-five,
but to age seventy-two. The
economic revolution of 1870 to
1970 was unique in human history,
unrepeatable because so many of
its achievements could happen only
once.
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OBERT J. GORDON

STANDARD OF //y,
LIVING SINCE
THE CIVIL
WAR

Advances since 1970 have tended
to be channeled into a narrow
sphere of human activity having to
do with entertainment,
communications, and the collection
and processing of information. For
the rest of what humans care
about—food, clothing, shelter,
transportation, health, and working
conditions both inside and outside
the home—progress slowed down
after 1970.
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Jordi v/d Bovenkamp & @JOR_ID - 18 mrt. v

Eris dus ergens op de wereld een strandje waar
influencers aanspoelen...
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Sensitivity

A Same out-of-sample validation sample

Health-care professionals (14 tables) Deep learning models (14 tables)
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Selling Ambitions
as Realities

Forbes, 17 November 2018

Mama Mia It's Sophia: A Show
Robot Or Dangerous Platform
To Mislead?

30
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“FOR AN ASTUTE ROMP THROUGH IMPORTANT DIGITAL TRENDS.
MACHINE | PLATFORM-{«CROWD IS HARD TO BEAT."—ECONOMIST

HARNESSING -
OUR DIGITAL
FUTURE- —

~MACHINE:

PLATFORM-

ANDREW McAFEE
ERIK BRYNJOLFSSON —

BEST-SELLING AUTHORS OF THE SECOND MACHINE AGE ™~

The leading companies
of the second machine age

may look very different from
those of the industrial era,

but they will almost all
be easily recognizable

as companies
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DEFENDING THE WORLD AGAINST BLAND FOOD SINCE 1868.
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Ingredient

©Rudy Moenaert
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Why did Thomas Cook collapse after 178
years in business?

Woeful merger, sky-high debts and internet revolution all left the
venerable firm s!

Thomas Cook collapses - live updates
‘ Yal’d
"COOKS©e

The Guardian
September 23, 2019
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The biggest competitor for your new business model
is the status quo offered by: g‘nld"lﬂl‘éinessmodel
£
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They're rejected ecaustlME le fe;el
.,L..-;'L P

Scott Berkun — The Myths of Innovation
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“We do let century blology in our laboratories and then do clinical
trials that Hippocrates would have been quite comfortable with.”

Perlmutter — Head of Research Merck

43

Plan Develop Launch

44
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Do innovating firms perform better?
Evidence from academic research
on the topic is certainly equivocal:

it is very hard to find solid evidence

that firms which innovate
(e.g. obtain more patents) perform better.

Freek Vermeulen in ‘Business Exposed’

45
9.0%
6.0 7.8%
8.0% 75%
7.0% Increased R&D expense and 5‘_5_%
i 6.1% declining sales will lead to 2 = 3y
% 6.0% near—drecogréd r;ngh for R&D
g spend as % of revenue. 4.9%
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0.0%
1996 1997 1958 1999 2000 2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016E 2017E
Source: AboveAvalen.com,Company Reports
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The New Imperative
for Creating and Profiting | l

from Technology

oL ST, ey

Connect &
Develop

lrdlegles from

lNSlDE U
TORNADO

| GEOFFREY A. MOORE

Crossing
the Chasm

A NEW STRATEGY FOR INNOVATION

" RON ADNER

Minimum
Viable Footprint

Pivot or
Persevere

50
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What Makes the iPhone so Smart?

DARPA RRE, CERN, Dok, CIA/NSF DoD DoD/NAVY

-
Lithium-ion batteries SIRI
DoE DARPA
\.
-
tion iPod

DRAM cache Click-wheel Multi-touch screen ] [ NAVSTAR-GPS ]

Signal Compression
Army Research Office First g

(2001) iPad (2010)

( Liquid-crystal display HTTP/

NIH, NSF, DoD HTML

X CERN
Micro hard drive Microprocessor Cellular technology Internet
DoE/DARPA DARPA US military DARPA

Source: The Entrepreneurial State: debunking public vs. private sector myths (Mazzucato, 2013), p109. Fig 13

iPod Touch and iPhone (2007) ]
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—textirama
FOUNDATION

What, when and for whom How Lo participate About Blog Contacl _

We fund innovative projects in the
textile industry.
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Du choc des idées jaillit la lumiére
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YOU CANNOT wmm
=Tl 1 THE

s J.M.BROWNING & BRO. ¥

GUNSPISTOLS. %
AMUNITIUN & FISHING TACKLE

Browning Winchester Company
(Ogden — Utah) (New Haven — Connecticut)
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Confirmed

Disconfirmed

New
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SOME INDU
Tt L *

INFORMATION
57%

PROFESSIONAL SERVICES
MANUFACTURING
ACCOMMODATION
ADMINISTRATIVE SUPFORT
RETAIL

- | 24%

REAL ESTATE
| " 20%

HEALTH CARE

%

WHOLE SALE
19%

UTIUTIES
A

FINANCIAL SERVICES
138

PMINING
L

TRANSPORTATION
- 8%

CONSTRUCTION

SOURCE: MIT CISR ANALYSIS OF 1,233 PUBLICLY TRADED COMPANIES WITH REVENUES €
S1 SILLION
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Wat wil je later worden?

vroeg de juf.

Het was in de derde klas.
Ik keek haar aan

Ik wist het niet,

Ik dacht dat ik al iets was.

60
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Prof. dr. Rudy Moenaert (1961) is gewoon hoogleraar strategische
marketing aan de Tilburgse TIAS School for Business and Society. Zijn
werkterrein is strategische marketing en innovatie, voornamelijk in
business-to-business bedrijven en dienstenorganisaties. Hij is Academic
Director van de Executive Master of Marketingopleiding op TIAS. Hij
is een gepassioneerd docent en adviseert ondernemingen in hun
marktplanning. Hij is lid van diverse adviesraden.

De business van deze West-Vlaming is de business of fun: op basis van
wetenschappelijk onderzoek en concrete samenwerking met het
bedrijfsleven gedegen inzichten verwerven inzake strategische en
industriéle marketing en innovatiemanagement. Rudy Moenaert is
coauteur van Marketing met Ballen (Adfo 2016), auteur van De pijn van
het ondernemen (LannooCampus 2012) en coauteur van Marketing
Strategy &  Organisation.  Building  Sustainable  Business
(LannooCampus 2011, 2de editie). Hij publiceerde in de internationale
toptijdschriften zoals 0.m. Management Science en Journal of Product
Innovation Management.

Hij houdt van de bourgondische genoegens van het leven, sport, reizen,
Club Brugge en motorrijden. Je kunt hem bereiken via
www.moenaert.be, LinkedIn (Rudy Moenaert) en volgen via Twitter
(@moenaert). Lijfspreuk: "Du choc des idées jaillit la lumiére."

MARKETING
MET BALLEN

B MEODN SEDRADEPRING 23 YOOR
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